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COMM 658: SEMINAR IN COMMUNICATION & CULTURE: 

MEDIA & IDENTITY 

Fall 2018 

 

CLASS MEETINGS 

Thursdays 6-9 pm, 6 Bolton 213 Bolton 

 

INSTRUCTOR INFORMATION 

Name: Dr. Srividya “Srivi” Ramasubramanian, Ph.D. 

Email: srivi@tamu.edu 

Office: 202D Bolton Hall 

Office hours: Tuesdays and Wednesdays 2-3 pm 

 

COURSE DESCRIPTION 

 

This graduate seminar focuses on representations of identity in media and popular 

culture. The readings and discussions will center on how media and technology use shape 

and are shaped by identity. Media will be analyzed as sites for negotiation and 

construction of identities such as gender, race, ethnicity, sexuality, social class, 

physical/mental ability, nationality, and religion. The course will examine the impacts 

and effects of media stereotypes on both dominant and marginalized groups. It will also 

delve into positive storytelling, counter-narratives, and media initiatives that resist 

mainstream portrayals through activism and media justice. Students will have the 

opportunity to apply the concepts and theories from the course to develop an original 

final research paper relating to media and identity.  

 

LEARNING OUTCOMES 

 

A successful student in this course will: 

 Be able to critically evaluate prominent theories relating to intersectional 

identities, difference/diversity, and media studies 

 Discuss and appreciate how media affect users’ identities and in turn how 

identities shape media 

 Reflect on and appreciate the role of media in reinforcing and challenging power, 

privilege, oppression, biases, discrimination, and inequities 

 Design and develop a research project on a media topic of their choice that 

advances the theories and concepts learned in this course in meaningful ways 

 

READING MATERIALS 

 

Required Textbook: Ferguson, Susan (2016). Race, Gender, Sexuality, and Social Class: 

Dimensions of Inequality and Identity (Second Edition). Sage. 

 

We will use this textbook every week this semester in this course. So please be sure to 

purchase the textbook before classes start. You are expected to bring the textbook to class 

every class period as we will likely refer to it during class discussions.  

mailto:srivi@tamu.edu
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All additional course readings will be available through http://ecampus.tamu.edu. 

 

GRADUATE CERTIFICATES 

 

This course counts towards the Digital Humanities, Women’s & Gender Studies, and 

Africana Studies graduate certificates. Please discuss certificate goals and requirements 

with the instructor by the first week of class. 

 

COURSE POLICIES, EXPECTATIONS, AND TIPS FOR SUCCESS 

 

Tips for Succeeding in this Course 

 

Attendance is required in every class period, except for serious illness or a major 

emergency. Since each class meeting is 3 hours long, even a single day’s absence will 

mean missing a considerable portion of the course.  

 

Complete all class readings carefully BEFORE coming to class. Highlighting important 

passages, taking written notes, and re-reading difficult or unfamiliar sections are some 

best practices in engaging with assigned readings. Integrate all course materials with your 

lived experiences, personal research goals, interests, perspectives, learning from other 

courses, and other out-of-classroom experiences.  

 

Since this is a seminar-style discussion-based class, you are expected to ask questions, 

share insightful comments, provide constructive feedback and participate actively in class 

discussions. Participate actively and give your 100% to all aspects of the course 

(readings, group work, guest lectures, discussion board, classroom activities, homework 

assignments, and final project).  

 

Students in this course typically come from a variety of academic and cultural 

backgrounds. Please take advantage of this opportunity to learn, share, and grow 

intellectually through deep listening and active participation. Given the variability in 

preparation, goals, and interests among the students, it is likely that some aspects of the 

course (content, pace, or learning/teaching styles) are more or less challenging for some 

students. If you would like more support or more challenge in the course, please let me 

know and I will work with you.  

 

You are highly encouraged to come meet me during office hours to discuss about your 

progress in this course. If the times are not convenient, email me to set up an 

appointment.  

 

Course Conduct and Ground Rules for Course Engagement 

Texas A&M University’s Student Conduct Code (http://student-rules.tamu.edu/rule24) 

governs all activities in this course. Considering the interactive nature of this course, it is 

especially important that we establish a few ground rules in the classroom to encourage 

http://ecampus.tamu.edu/
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engaged, mindful, and honest engagement in the classroom community. These guidelines 

apply to all course spaces: emails, discussion board, ecampus, office hours, classroom, 

and group work. Everyone should feel comfortable to share and explore ideas in this 

class. However, during the course of such free and open discussions, it is quite possible 

that disagreements will arise. Disagreements and constructive criticism are welcome in 

the spirit of critical academic exchange, but please remember to be respectful  towards 

peers, instructors, and guest lecturers at all times, whether you agree with them or not.  

Language and behaviors that are disrespectful, disruptive, or derogatory (such as racist, 

sexist, xenophobic, homophobic, transphobic, etc.) or otherwise contribute to a hostile 

course climate will not be tolerated. If a student violates these guidelines, concerned 

university authorities will be notified and action taken, including possible forced 

withdrawal from the course. 

Guidelines for Written Assignments 

 

Excellence in written and oral communication is an important consideration in all 

assignments. All written assignments should be typed up for this class and should use 

double spacing with 12 point font, unless otherwise noted. Please number all pages and 

staple the sheets together. Proofread the assignments to avoid typos and grammatical 

errors. Printed assignments should be handed to the instructor in person at the beginning 

of the class period. Feel free to make use of free consultations and online resources 

available at our University Writing Center: http://writingcenter.tamu.edu. I will not look 

over emailed drafts of your paper for feedback but am happy to discuss them in person. 

 

Late Work and Make-Up Policies 

 

Course assignments (including weekly response posts) will not be accepted after the 

deadline under any circumstances unless you have a documented official verifiable 

excused absence note. Please let me know as soon you can about any anticipated 

absences. For circumstances beyond your control such as sickness, please provide the 

relevant documentation within one week of your absence. Please discuss with me within 

a week of your absence about make-up assignments. Late and/or incomplete submissions 

will result in lowered letter grade. 

 

Use of Electronic Devices in the Classroom 

 

Cellphones should be either switched off or on silent mode during the class period. 

Electronic devices such as laptops, iPads, and mobile phones can be used only for 

activities related to the course such as note-taking or in-class assignments. Using 

electronic devices for any other purposes (checking emails, facebooking, chatting with 

friends, browsing websites etc.) is not permitted. You will be given a warning and will 

receive an “unexcused absence” for the day after your first violation. If the behavior 

continues, you will be asked to leave class.  

 

Email and E-campus Communication 

 

http://writingcenter.tamu.edu/
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All emails will be sent to your official tamu account. I will often send out announcements 

and reminders about our course via email. Please make sure to check your tamu email 

account daily for announcements and reminders. We will be using e-campus regularly in 

this course to access class readings. Please be sure to check e-campus regularly for your 

readings, discussion board, and other assignments about this course.  

 

Disabilities and Psychological Distress  

 

I am happy to work with you to make any special accommodations that you might need 

in this class because of disabilities. The Americans with Disabilities Act (ADA) is a 

federal anti-discrimination statute that provides comprehensive civil rights protection for 

persons with disabilities. Among other things, this legislation requires that all students 

with disabilities be guaranteed a learning environment that provides for reasonable 

accommodation of their disabilities. If you believe you have a disability requiring an 

accommodation, please contact Disability Services, currently located in the Disability 

Services building at the Student Services at White Creek complex on west campus or call 

979-845-1637. For additional information, visit http://disability.tamu.edu. 

 

If you are suffering from anxiety, depression, thinking about hurting yourself or others, 

please talk with a counselor or adviser who can help you. You are not alone and you can 

get help. You may speak to someone confidentially by contacting the TAMU student help 

line at 979-845-2700 (4 pm – 8 am on weekdays and 24 hours a day on weekends). If you 

feel that you are in a crisis right now, please call 911 right away. 

 

Title IX, Sexual Abuse/Misconduct, and Mandatory Reporting 

 

Please note that as an instructor at Texas A&M University, Title IX requires me to 

mandatorily report any information you might share with me about sexual abuse or 

sexual violence or sexual misconduct, even if you ask me to keep such information 

private. This includes written assignments, in-person meetings, and class discussions. If 

you disclose anything of this nature to me, I’ll know that you want me to report it. If you 

would like to talk to someone who does not have to report your disclosure to the 

university authorities, please talk with campus mental-health counselors, pastoral 

counselors, social workers, psychologists, health center employees, or any other person 

with a professional license requiring confidentiality. Students may speak to someone 

confidentially by contacting the TAMU student help line at 979-845-2700 (4 pm – 8 am 

on weekdays and 24 hours a day on weekends). 

 

Academic Integrity  

 

Remember the Aggie Honor Code: “An Aggie does not lie, cheat, or steal or tolerate 

those who do.” Plagiarism, cheating, and academic dishonesty of any kind, intended or 

unintended, will not be tolerated in this class. Academic dishonesty includes using your 

work from another class for this course, using someone else’s work (such as that of a 

classmate, an online source, a friend etc.) as your own, false reporting or 

misrepresentation of research data, and not citing published sources. Texas A&M 

https://dsamail.tamu.edu/owa/redir.aspx?SURL=LIm34Wjf9FcO8GCMdbvKDSylLQkV1XbXl2fvJsIz-u_5lAzPZRjTCGgAdAB0AHAAOgAvAC8AZABpAHMAYQBiAGkAbABpAHQAeQAuAHQAYQBtAHUALgBlAGQAdQA.&URL=http%3a%2f%2fdisability.tamu.edu


Ramasubramanian - COMM 658  Fall 2018- Page 5 

University strictly enforces policies against any form of scholastic dishonesty.  For more 

information, please review the Student Rules at http://student-rules.tamu.edu or the 

Honor Council Rules at http://www.tamu.edu/aggiehonor. 

 

Copyrighted Materials 

 

All course materials including slide presentations, discussion leadership materials, class 

notes, activities, and assignments are considered copyrighted materials. You are not 

allowed to share, copy, or sell them without prior permission from the instructor. 

 

ASSIGNMENTS AND GRADING POLICIES 

 

Your grade in this course will be based on your performance in the following course 

components: 

  

Weekly response posts    - 30 points 

Discussion leadership     - 15 points 

Research paper 

Brief proposal and annotated bibliography - 10 points 

Final paper     - 30 points 

Final presentation    -   5 points 

Participation and peer review    - 10 points 

 

Weekly Response Posts (30 points) 

 

Every week you will post a 400-500 word response to the assigned readings in our e-

campus class discussion board by 6 pm the day before our class meets. Read through 

others’ responses before coming to class. You don’t need to upload a post on the weeks 

you are serving as a discussion leader or when we have no assigned readings.  

 

Your responses should NOT be summaries of the articles but should reflect your 

thoughts, viewpoints, and positions on the readings. Apart from any personal connections 

with readings, responses can also include: 

 questions, issues, and clarifications based on the readings  

 methodological or theoretical critiques of the readings 

 comparisons across readings from within a given week or from different weeks 

 ideas for future studies based on the readings 

 

Be sure to incorporate all assigned readings rather than just one or a few into your post. 

Try to vary your responses (for example, not every week’s response should be about 

ideas for future studies). 

 

Discussion Leadership (15 points) 

 

Each student will lead class discussions once during the semester. Presentations should 

provide an integrated overview of the topic, share relevant media examples (such as 

http://student-rules.tamu.edu/
http://www.tamu.edu/aggiehonor
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video clips, news articles, etc.) to illustrate the key theories and concepts, identify critical 

gaps and limitations, discuss methodological/theoretical critiques, and formulate 

questions for class discussion.  

 

You are expected to bring in fresh insights, which might require you to do additional 

readings on the topic to understand the main gaps, flaws, trends, strengths and limitations 

of the theories and concepts you are presenting on. Your presentation should include an 

interactive class activity or exercise to facilitate deeper engagement and discussion with 

materials. You will lead the first half of class (about 1 hour to 1 hour 15 minutes), after 

which the instructor will address questions/clarifications and provide any additional 

comments.  

 

Research Paper (45 points) 

 

The research paper for this course should apply the theories and concepts discussed in our 

course to an original research question relating to media, culture, and identity. You will 

conduct a qualitative and/or quantitative analysis of media texts (pick from television 

shows, films, magazines, video games, social networking sites, newspapers, websites, 

books, comics etc.). The goal is to use this course as an opportunity to write up a paper to 

submit to a conference such as ICA, NCA, or AEJMC, which could then be revised for 

submission to a media/communication journal. More details about the research paper will 

be provided in class.  

 

Picking a Topic: Pick a topic relating to media (any type that interests you: films, 

magazines, social media, etc.) and identity/culture (based on race, ethnicity, gender, 

sexuality, religion, mental/physical health, etc.). Intersectionality is a must to consider 

while picking the topic that you want to focus on. Excellent topics are those that are 

socially-relevant, topical, interesting, and relatively under-studied. Pick a topic that 

you are truly interested in because you have to stick with it through the semester. You 

are highly encouraged to consult with the instructor early in the semester about your 

topic to make sure that you are in the right track.  

 

Brief Proposal and Annotated Bibliography (10 points): Write a one-page proposal 

about what you plan to study and why it is important to study this topic. Along with 

the one-page proposal, submit an annotated bibliography where you read, summarize, 

and critique 15 scholarly sources (journal articles/book chapters/books) relevant to 

your topic. Please meet with the instructor if you would like to learn to distinguish 

scholarly from non-scholarly sources. You are also encouraged to meet with the 

Communication librarian, Dr. Steve Bales. Clearly articulate how each scholarly 

source helps guide your central argument. Excellent bibliographies go beyond simply 

summarizing the paper. They show the instructor that the student has read, 

understood, reflected, and critiqued the scholarly work. Sources that are only 

tangentially relevant to your final project will lead to lowering of grades. You are 

welcome to refer to the textbook and other assigned readings from this class in your 

final paper but they will not count towards your 15 scholarly sources for this 

assignment. Start with the complete citation for each scholarly source, followed by 
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two paragraphs for each source – one that summarizes the main points of the 

scholarly source and the other that discusses its relevance/significance to your project.  

 

Final Research Paper (30 points): Building on the previous assignment, the final 

research paper is expected to be 15-20 pages long (excluding title, references, tables, 

figures, and notes) using double spacing and 12 point font. The introduction should 

motivate the reader about the significance of your research project and provide a brief 

context (such as historical, socio-cultural or economic) that shapes how and why 

media portrays these groups the way we do. Synthesize the main articles relevant to 

your topic. Don’t simply copy and paste your annotated bibliography. The emphasis 

is on synthesizing, integrating, and comparing and contrasting across the sources. 

Provide support for your claims by using citations of previously published works and 

for any statistics that you provide. Incorporate at least two theories or concepts from 

our class. Don’t just explain what these theories are but also how they relate to your 

topic. It is very important to draw from theories and concepts from the course to 

inform your research questions, media analyses, and discussion sections.  

 

For the methods and findings sections, you might need to read up more about the 

particular interpretive methods or empirical methods that you plan to use. Immerse 

yourself for approximately a two-week period with the media content that you are 

interested in studying. Keep detailed notes about your descriptions of the content as 

well as your thoughts and feelings as you analyze these media texts. Through 

repeated and close readings of the media texts, engage in critical analyses that reflect 

on the meanings of the emerging patterns. Alternatively, conduct quantitative content 

analyses with predefined units of analyses and coding scheme along with a detailed 

coding booklet. In this case, provide graphs, tables, and figures to share your findings. 

Regardless of your methodology, make connections between your analyses and 

theories/concepts covered in your assigned readings and class discussions. The 

discussion section should consider potential impacts of the media messages, 

theoretical/practical implications, and limitations of your project. You should cite 

your sources in a separate reference section.  

 

Final Presentation (5 points): Make a conference-style 10 minute formal presentation 

using slides/visuals about your final research paper and respond to about 2-3 minutes 

of questions/comments from the audience. You will be evaluated on the clarity, 

creativity, and content of your presentation. 

 

Participation and Peer Feedback (10 points) 

 

The instructor will assign this aspect of the grade based on your attendance, attention in 

class, quality of ideas that you express in class, and responsiveness to thoughts expressed 

by others in class. This goes beyond simply demonstrating that you have read the 

assigned materials. Respectful, thoughtful, and well-informed classroom comments will 

lead to better scores. Peer feedback involves giving useful and constructive inputs on 

written drafts and during oral presentations (discussion leadership activities and final 

presentations).  
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COURSE SCHEDULE 

 

All chapter numbers refer to the required Ferguson textbook. Please complete the 

assigned readings BEFORE coming to class. This schedule is subject to modification by 

the instructor depending on the progress made by the class.   

 

Week Date Topic of the week Assigned readings Notes 

1 Aug 30 
 
 

Introduction 
 
 

No readings  Syllabus discussion, 
orientation, 
expectations; co-
creating community 

2 Sept 6 
 
 
DL1: Luna 

Difference, Identity, & 
Communication 
 
 

Ch. 1, Kellner (2017), Joseph 
(2017), Shome & Hegde 
(2002), Dutta & de Sousa 
(2008) 

 

3 Sept 13 
 
 
DL2: Angie  

Symbolic Annihilation, 
Ideology, and the Politics 
of Representation 
 

Hall (2017); Jhally (2017); 
Bond (2015); Levitt et al. 
(2015); Mondé (2018) 

 

4 Sept 20 
 
 
DL3: Mehri 

Stigma, (In)Visibility, and 
Mediated Prejudice 
 
 

Ch. 43; Ch. 44; Dobson & 
Knezevic (2017); Ramirez et 
al. (2018); Fox & Holt (2018) 
 

 

5 Sept 27 Work Day for Outline & 
Annotated Bibliography  

No regular class 
No assigned readings  
 

Media literacy 
conference on 9/28 in 
MSC 2400 

6 Oct 4 
 
 
DL4: Jude & 
Hind 

Social Identity, Intergroup 
Emotions, and Policy 
Reasoning 
 

Ch. 15; Behm- Morawitz & 
Ortiz (2012); Mastro (2003); 
Ramasubramanian (2010), 
Harwood et al. (2016) 

Outline and annotated 
bibliography due to 
instructor 

7 Oct 11 
 
 
DL5: Asha 

Framing, Implicit Bias, 
and Priming Mechanism 
 
 

Ch. 37, Roskos-Ewoldsen & 
Roskos-Ewoldsen (2009); 
Saleem & Anderson (2013); 
Banjo (2011); Dixon (2006)  

 

8 Oct 18 
 
 
DL6: Ramin  

Coping Responses, 
Prejudice Reduction, and 
Stigma Management 

Ch. 28; Ch. 29; Schiappa et 
al. (2006); Fujioka (2005); 
Saleem & Ramasubramanian 
(2017) 

 

9 Oct 25 
 
 
 
 

Fandom, Identification, 
and Prosocial Attitudes 
 
 
 
 

Oliver (2009); Radway 
(2017); Parameswaran & 
Cardoza (2009); Lugo-Lugo & 
Bloodsworth-Lugo (2009); 
Bartsch et al. (2018) 
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DL7: 
Anthony & 
Wan 

10 Nov 1 
 
 
 
DL8: Shelby 

Alternative Spaces, 
Transmedia Storytelling, 
and Social Change 
 
 

Jenkins (2017); Cole et al. 
(2017); Wang & Singhal 
(2016); Han (2018); Mhajne 
& Whetstone (2018) 

Mediating Change 
conference in UNT on 
Nov 1 and 2  

11 Nov 8 Work Day for Final Paper No regular class 
No assigned readings  
Instructor at NCA 

Submit draft of final 
paper for peer review 

12 Nov 15 
 
 
 
DL9: Kyle 

Digital Resistance, 
Activism, and Social 
Justice 
 
 

Ch. 56; Bonilla & Rosa 
(2017); Jackson & Welles 
(2015); Costanza-Chock & 
Schweidler (2017); Martini 
(2018) 

Peer reviews due 

13 Nov 22 Thanksgiving Holiday  Holiday 

14 Dec 4 
(Tuesday) 

Class presentations and 
wrap-up 

Class presentations and 
wrap-up 

Redefined day; Upload 
papers on Dec 10 
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Required Readings (Alphabetical; Available on Ecampus) 

 
Banjo, Omatayo (2011). What are you laughing at? Examining predictors of Whites’ enjoyment 

of Black Entertainment. Journal of Broadcasting and Electronic Media, 55, 137-159. 

Bartsch, Anne, Oliver, Mary Beth, Cordula, N. & Scherr, S. (2018). Inspired by the Paralympics: 

Effects of Empathy on Audience Interest in Para-Sports and on the Destigmatization of 

Persons With Disabilities. Communication Research, 45(4), 525-553 

Behm-Morawitz, E., & Ortiz, M. (2012). Race, ethnicity, and the media. In K. Dill (Ed.), The 

Oxford Handbook of Media Psychology. New York, NY: Oxford University Press. pp. 

252-266. 

Bond, Bradley J. (2015). Portrayals of sex and sexuality in gay-and lesbian-oriented media: A 

quantitative content analysis. Sexuality & Culture, 19(1), 37-56 

Bonilla, Yarimar & Rosa, Jonathan (2017). #Ferguson: Digital Protest, Hashtag Ethnography, and 

the Racial Politics of Social Media in the United States (Ch. 68), In Gail Dines, Jean M. 

Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), Gender, Race, and Class in 

Media: A Critical Reader (5th edition), Sage: Thousand Oaks, CA. 

Cole, Jennifer et al. (2017). GimpGirl Grows Up: Women with Disabilities Rethinking, 

Redefining, and Reclaiming Community (Ch. 65), In Gail Dines, Jean M. Humez, Bill 

Yousman, & Lori Bindig Yousman (Eds.), Gender, Race, and Class in Media: A Critical 

Reader (5th edition), Sage: Thousand Oaks, CA. 

Costanza-Chock, Sasha & Schweidler, Chris. (2017). Toward transformative media organizing: 

LGBTQ and Two-Spirit media work in the United States, Media, Culture & Society,  39; 

2; p159-p184.  

Dixon, Travis L. (2006). Psychological reactions to crime news portrayals of Black criminals: 

Understanding the moderating roles of prior news viewing and stereotype endorsement. 

Communication Monographs, 73, 162-187. 

Dobson, Kathy & Knezevic, Irena (2017). ‘Liking and Sharing’ the Stigmatization of Poverty and 

Social Welfare: Representations of Poverty and Welfare through Internet Memes on 

Social Media, Communication, Capitalism, & Critique, Vol 15(2), 777-795. 

Dutta, Mohan J., & de Souza, Rebecca (2008). The past, present, and future of health 

development campaigns: Reflexivity and the critical-cultural approach. Health 

Communication, 23(4), 326-339. doi:10.1080/10410230802229704 

Fox, Jesse & Holt, Lanier (2018): Fear of Isolation and Perceived Affordances: The Spiral of 

Silence on Social Networking Sites Regarding Police Discrimination, Mass Communication 

and Society, DOI: 10.1080/15205436.2018.1442480 

Fujioka, Yuki (2005) Black Media Images as a Perceived Threat to African American Ethnic Identity: 

Coping Responses, Perceived Public Perception, and Attitudes Towards Affirmative Action, 

Journal of Broadcasting & Electronic Media, 49, 450-467. 

Hall, Stuart (2017). The Whites of their Eyes: Racist Ideologies and the Media (Ch. 11). In Gail 

Dines, Jean M. Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), Gender, Race, 

and Class in Media: A Critical Reader (5th edition), Sage: Thousand Oaks, CA. 

Han, Xiao (2018): Searching for an online space for feminism? The Chinese feminist group 

Gender Watch Women’s Voice and its changing approaches to online misogyny, Feminist 

Media Studies, DOI: 10.1080/14680777.2018.1447430. 

Harwood, Jake, Qadar, F., & Chen, C. (2016). Harmonious contact: Stories about intergroup 

musical collaboration improve intergroup attitudes. Journal of Communication, 66(6), 937-

959. doi:10.1111/jcom.12261 

Jackson, Sarah J., & Welles, B. F. (2015). Hijacking #myNYPD: Social Media Dissent and 

Networked Counterpublics. Journal of Communication, 65(6), 932-952. 

doi:10.1111/jcom.12185 
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Jenkins, Henry (2017).  Star Trek Rerun, Reread, Rewritten: Fan Writing as Textual Poaching 

(Ch. 8), In Gail Dines, Jean M. Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), 

Gender, Race, and Class in Media: A Critical Reader (5th edition), Sage: Thousand Oaks, 

CA. 

Jhally, Sut (2017). Image-Based Culture: Advertising and Popular Culture (Ch. 27), In Gail 

Dines, Jean M. Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), Gender, Race, 

and Class in Media: A Critical Reader (5th edition), Sage: Thousand Oaks, CA. 

Joseph, Ralina (2017). What’s the difference with “difference”? Equity, communication, and the 

politics of difference. International Journal of Communication, 11, pp. 3306-3326 

Kellner, Douglas. (2017). Cultural Studies, Multiculturalism, and Media Culture (Ch 1.). In Gail 

Dines, Jean M. Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), Gender, Race, 

and Class in Media: A Critical Reader (5th edition), Sage: Thousand Oaks, CA. 

Leavitt, P. A., Covarrubias, R., Perez, Y. A., & Fryberg, S. A. (2015). Frozen in Time-: The 

Impact of Native American Media Representations on Identity and Self-Understanding. 

Journal of Social Issues, (1). 39. 

Lugo-Lugo, C. R. and M. K. Bloodsworth-Lugo (2009). "“Look Out New World, Here We 

Come”?: Race, Racialization, and Sexuality in Four Children's Animated Films by 

Disney, Pixar, and DreamWorks." Cultural Studies ↔ Critical Methodologies, 9(2): 166-

178. 

Martini, M. (2018). Online distant witnessing and live-streaming activism: Emerging differences 

in the activation of networked publics. New Media & Society, doi: 146144481876670. 

Mastro, Dana (2003). A social identity approach to understanding the impact of television 

messages. Communication Monographs, 70, 98-113.  

Mhajne, Anwar & Whetstone, Crystal (2018) The use of political motherhood in Egypt’s Arab 

Spring uprising and aftermath, International Feminist Journal of Politics, 20:1, 54-68, 

DOI: 10.1080/14616742.2017.1371624 

Mondé, Geniece Crawford (2018) #BlackDontCrack: a content analysis of the aging Black 

woman in social media, Feminist Media Studies, 18:1, 47-60, DOI: 

10.1080/14680777.2018.1409972 

Oliver, Mary Beth (2009). Entertainment (Ch. 11), In Robin L. Nabi & Mary Beth Oliver (Eds.). 

The SAGE Handbook of Media Processes and Effects, Sage: Thousand Oaks, CA. 

Parameswaran, Radhika & Cardoza, Kavitha (2009). "Immortal Comics, epidermal politics." 

Journal of Children and Media 3.1:19-34. 

Radway, Janice (2017). Women Read the Romance: The Interaction of Text and Context (Ch. 7),  

In Gail Dines, Jean M. Humez, Bill Yousman, & Lori Bindig Yousman (Eds.), Gender, 

Race, and Class in Media: A Critical Reader (5th edition), Sage: Thousand Oaks, CA. 

Ramasubramanian, Srividya (2010). Television viewing, racial attitudes, and policy preferences: 

Exploring the role of social identity and intergroup emotions in influencing support for 

affirmative action. Communication Monographs, 77(1), 102-120 

Ramirez, Johanna L., Gonzalez, Kirsten A.  & Galupo, M. Paz (2018) “Invisible During My Own 

Crisis”: Responses of LGBT People of Color to the Orlando Shooting, Journal of 

Homosexuality, 65:5, 579-599, DOI: 10.1080/00918369.2017.1328217 

Roskos-Ewoldsen, David R. & Roskos-Ewoldsen, Beverly (2009), Current Research in Media 

Priming (Ch. 12), In Robin L. Nabi & Mary Beth Oliver (Eds.). The SAGE Handbook of 

Media Processes and Effects, Sage: Thousand Oaks, CA. 

Saleem, Muniba & Anderson, Craig A. (2013). Arabs as terrorists: Effects of stereotypes within 

violent contexts on attitudes, perceptions, and affect. Psychology of Violence, 3, 84. 

Saleem, Muniba & Ramasubramanian, Srividya (2017). Muslim Americans’ Responses to Social 

Identity Threats: Effects of Media Representations and Experiences of Discrimination. Media 

Psychology, 1-21. 



Ramasubramanian - COMM 658  Fall 2018- Page 12 

 

Schiappa, E., Gregg, P. B., & Hewes, D. E. (2006). Can one TV show make a difference? Will & 

Grace and the parasocial contact hypothesis. Journal of Homosexuality, 51, 15-37.  

Shome, Raka & Hegde, Radha (2002) Culture, communication, and the challenge of 

globalization, Critical Studies in Media Communication, 19:2, 172-189, DOI: 

10.1080/07393180216560 

Wang, Hua & Singhal, Arvind (2016). East Los High: Transmedia Edutainment to Promote the 

Sexual and Reproductive Health of Young Latina/o Americans; American Journal of 

Public Health; 106 (6), 1002-1010. 

 

 
Optional Background/Recommended Reading Materials 

 

If you are looking to go deeper in your learning on our course topics or like some additional 

background, you could read the following books. They are intended to serve as suggestions; they 

are not required reading. 

 

 Nabi, Robin L. & Oliver, Mary Beth (2009). The SAGE Handbook of Media 

Processes and Effects, Sage: Thousand Oaks, CA. 

 Dines et al. (2017 – 5th edition). Gender, Race, Sexuality, and Class in Media: A 

Critical Reader 

 Lind, Rebecca A. (2013- 3rd edition). Race/gender/class/media 3.0: considering 

diversity across content, audiences and production. Boston: Pearson. 

 Abrams, D., & Hogg, M. A. (1990). Social identity theory: constructive and critical 

advances. New York : Springer-Verlag. 

 Valdivia, Angharad (1995). Feminism, multiculturalism, and the media: global 

diversities. Thousand Oaks, CA: Sage Publications. 

 Valdivia, Angharad N. (2010). Latina/os and the media. Cambridge, MA: Polity. 

 Jackson, Ronald L. (2006). Scripting the Black masculine body: identity, discourse, 

and racial politics in popular media. Albany: State University of New York Press. 

 Means Coleman, Robin R. (2002). Say it loud! : African-American audiences, media, 

and identity. New York: Routledge. 

 Ono, K. A., & Pham, V. N. (2009). Asian Americans and the media. Cambridge, 

MA: Polity. 

 Lopez, Lori & Pham, Vincent (2017). Routledge Companion to Asian American 

Media, Routledge: NY. 

 Dutta, Mohan J. (2011). Communicating social change: structure, culture, and 

agency. New York: Routledge 

 Entman, R. M., & Rojecki, A. (2000). The black image in the white mind: media and 

race in America. Chicago: University of Chicago Press 

 

The above list is incomplete and not comprehensive. It is meant to serve as a starting point. 

Please let me know if interested in recommendations for other books and articles (especially those 

by authors from underrepresented groups in our field) on specific topics of interest to you.  

 

 


